Terms and Conditions

1. The promoter is: FIL Investment Management (Hong Kong) Limited whose registered office is at Two Pacific Place
Hong Kong Office, Admiralty.

2. There is no entry fee and no purchase necessary to enter this competition. By entering this competition, an entrant
is indicating his/her agreement to be bound by these terms and conditions.

3. You can register to join the competition here (https://fidelityinternational.tal.net/vx/lang-en-GB/candidate/postings/797). The
details on the submission process are provided in the Welcome Pack on the Student Innovation Challenge website.

4. The deadline for the Business Plan submission is 11:59PM HKT 30" October 2022. Any submissions after this time
will not be accepted.

5. No responsibility can be accepted for entries not received for whatever reason.
6. Eligibility is as follows:

e all entrants must be 18 years or older at the date of entry.

e the competition is open to all fulltime undergraduate and postgraduate students from any disciplines are
welcome. Employees of the promoter (or any associated group company of the promoter) and anyone else
connected in any way with the competition or their family members shall not be permitted to enter the
competition.

e only one entry per student is permitted.

e the competition is only open to groups of 2 to 4 members. Individual student entries or groups larger than 4
members are not permitted.

e on request, any entrant will be required to provide their full name and university email address as proof of
their status as a university student.

7. All entries must be submitted online via https://fidelityinternational.tal.net/vx/lang-en-GB/candidate/postings/797

8. Eight shortlisted entries (“Finalists”) will be announced on 4" November 2022. The team leader will be notified
of the outcome via email.

9. To be eligible for the prize, the Finalists must present their ideas in front of a panel of judges during the
presentation dates 10" and 11" November. More details regarding the final presentation will be provided closer to
the date. The winning group will be chosen from the Finalists by the panel of judges appointed by Fidelity
International.

10. The announcement date of the winning teams will be provided at a later stage in the competition. Fidelity
International will notify the winner when and how the prize will be allocated.

11. Fidelity International reserves the right to withdraw any prize awarded.

12. Any personal information you submit to the promoter will be used for the purposes of the competition only. Your
personal data will never be disclosed to a third party without your prior consent.

13. All entrants who are chosen as Finalists will be asked to agree to consent to the use of their full name and
photographic images being published

14. All submissions remain the intellectual property of the teams that developed them. You are responsible, along
with any members of your team, for determining (to the extent provided by law) how ownership of any intellectual
property rights in the submission will be apportioned.
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15. The promoter reserves the right to cancel or amend the competition and these terms and conditions without
notice including an amendment or withdrawal of the prize for any reason whatsoever. Any changes to the
competition will be notified to entrants as soon as possible by the promoter.

16. The promoter is not responsible for inaccurate prize details supplied to any entrant by any third party connected
with this competition or otherwise.

17. The promoter’s decision in respect of all matters to do with the competition will be final and no correspondence
will be entered into. In particular, the promoter reserves the right to elect how the prize will be allocated to the
winning entry and/or require proof of how the prize is allocated.

18. Fidelity International and its associated group companies shall not be liable for any loss or damage suffered
from entry into the competition, acceptance of the prize, any defects, delays or inadequacies in the prize or the
arrangements surrounding the prize, or from any event beyond the reasonable control of Fidelity International.
Fidelity International shall not be liable in contract, tort, negligence or otherwise for any direct or indirect
consequential loss suffered by an entrant in relation to participation in the competition. Nothing in these terms and
conditions shall operate to exclude or restrict liability of Fidelity International for death or personal injury resulting
from negligence.

19. The competition and these terms and conditions will be governed by Hong Kong Basic Law and any disputes
will be subject to the exclusive jurisdiction of the courts of Hong Kong.

20. Where relevant, reference in these terms and conditions to the winner includes any person with whom the
winner shares the prize.

21. This promotion is in no way sponsored, endorsed or administered by, or associated with, Facebook, Twitter or
any other social network.
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